
1. in 2009, ABC Company made $2M of net profit and spent $100,000 on  

advertisement. In 2010 , it made $2.5M of net profit and spent $150,000 on  

advertisment. Based on this information, if ABC's advertisment expenditure  

increases by $20,000 in 2011, how much do you expect its net profit to  

increase? Explain why the ratios of net profit to advertisement expenditure  

in 2009 and 2010 are different from the slope of the net profit  

advertisement relationship. 

Year____Profit (P)____Advertisement expenditures 

2009__ $2M________$100,000 

2010__$2.5M_______$150,000 

2011__  P2011________$150,000+$20,000 

Solution. 

2009:                   

2010:                     

             

                         

                                

                  

       

             

                

              

Answer.  

             . 
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